
3ME06: ENTREPRENEURSHIP  

CREDITS - 2 (LTP: 2,0,0) 

 
Course Objective:  

To explain the basics of entrepreneurship  

 

Teaching and Assessment Scheme: 

Teaching Scheme 

(Hours per Week) 
Credits Assessment Scheme Total 

Marks 

L T P C 
Theory Marks Practical Marks 

ESE CE ESE CE 
50 

2 0 0 2 30 20 00 00 

 

Course Contents: 

Unit 

No. 
Topics 

Teaching 

Hours 

1 Introduction to Entrepreneurship: Entrepreneurs; entrepreneurial 

personality and intentions - characteristics, traits and behavioral; 

entrepreneurial challenges. 

3 

2 Entrepreneurial Opportunities: Opportunities. discovery/ creation, Pattern 

identification and recognition for venture creation: prototype and exemplar 

model, reverse engineering. 

5 

3 Entrepreneurial Process and Decision Making: Entrepreneurial ecosystem, 

Ideation, development and exploitation of opportunities; Negotiation, 

decision making process and approaches, Effectuation and Causation. 

5 

4 Crafting business models and Lean Start-ups: Introduction to business 

models; Creating value propositions-conventional industry logic, value 

innovation logic; customer focused innovation; building and analyzing 

business models; Business model canvas, Introduction to lean startups, 

Business Pitching. 

6 

5 Organizing Business and Entrepreneurial Finance: Forms of business 

organizations; organizational structures; Evolution of Organization, sources 

and selection of venture finance options and its managerial implications. 

Policy Initiatives and focus; role of institutions in promoting entrepreneurship. 

9 

 Total  28 
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Course Outcomes (COs):  

After the completion of the course, the students will be able to:  

1. Comprehend the role of bounded rationality, framing, causation and effectuation in 

entrepreneurial decision making. 

2. Demonstrate an ability to design a business model canvas.  

3. Explain the various sources of raising finance for startup ventures.  

4. Understand the fundamentals of developing and presenting business pitching to potential 

investors. 


